The University of Montana

School of Business Administration

MGMT 403: Principles of Entertainment II (Spring 2011)
a.k.a. Weekend Seminars
Course Syllabus

Instructor:
Sonja Grimmsmann

Office:

GBB L35B

Office Tel.:
Sonja: 243.4869
Email:

Sonja.Grimmsmann@business.umt.edu 

Office Hours:
Call or email for appointment.

Class Time:    4:10-7:00 PM Friday


9:10 AM – 4:00 PM Saturday



February 11 &12



February 25 & 26



March 4 & 5



March 18 & 19



April 15 & 16



April 29 & 30

Room:             GBB 122
Credits:           3 hours

Please Note:  This syllabus and this schedule are subject to change depending on guest speaker availability, additional events, and other extenuating circumstances.

Course Overview

Welcome to Principles of Entertainment II. This course is designed to provide you with some of the basic tools for better understanding the processes involved in the conceptualization, development and production of live events.
Throughout the course we will maintain an emphasis on applying our knowledge to realistic and relevant problems faced by entertainment professionals.  It is only when you have experienced applying your knowledge to actual problems that you can readily see your strengths and weaknesses, and perhaps more importantly recognize that no single approach is appropriate for all situations.
The purpose of this course is to synthesize real world situations with classroom learning. Students will learn from experts and professionals of the entertainment industry, thus receiving current, relevant information as it applies to the professional world. Students will engage the instructors in intelligent and relevant discourse.
School of Business Administration Mission Statement

The University of Montana's School of Business Administration is a collegial learning community dedicated to the teaching, exploration, and application of the knowledge and skills necessary to succeed in a competitive marketplace.

ADA Accommodation Statement

Students with any type of documented disability that may interfere with learning in this class may negotiate a reasonable accommodation with the instructors early in the semester.
Academic Integrity

Although you are encouraged to discuss course readings, lectures, etc. with one another, all individual-level assignments should reflect independent work. Neither The University of Montana nor I will tolerate academic dishonesty. Therefore, at minimum, if you cheat on an assignment or exam, you will receive an F in this course. Moreover, plagiarism, defined as quoting or paraphrasing passages from other sources and then placing them in your paper(s) without referencing the original source, also constitutes cheating in this course. Additionally, I strongly encourage you to become familiar with the University’s policy on academic integrity/dishonesty.

Course Requirements and Assignments
Due to the uniqueness of these courses, its real value will be discovered through the following:
1)  Class Attendance (30%). You are required to attend all classes unless you receive prior and documented approval from the instructor. For each class that you miss you will drop one-half letter grade. However, missing more than three classes will result in you receiving an F for the course.
2)  Class Participation (40%). You are required to actively participate in class assignments; these may be individual, group, or class assignments. Your participation will be based on the quality of your contributions, the level of professionalism you demonstrate, and the value added to each project.

3)  Essay (30%). Due Monday, May 9, by 5:00 PM. Students are expected to have the ability to integrate the knowledge they acquired during the courses. In light of this expectation, students will be placed into groups that will be responsible for the development of a comprehensive plan for producing a particular aspect of Spring Thaw.
Lastly, please note that I do not tolerate late arrivals to the class. We operate like a business, and thus your lateness is costly to all of us, not to mention a demonstration of a lack of respect.
Schedule of Classes 

Friday, February 11 & Saturday, February 12


Planning & Producing Events, including fundraising and sponsorships


Brian Knaff (Talent Buyers Network)

Bob Struyk (Good Music Agency)

Eric Manegold (Zonar Systems)

Friday, February 25 & Saturday, February 26


Entertainment Marketing


Maria Brunner (Insight Management)


Craig Campbell (Campbell Entertainment Group)
Friday, March 4


Is There Life After College?

Clare Koppel (The Bluebird Café, Nashville TN)


Marcus Duckwitz (Wilma Theatre, Missoula MT)


Katie Vaughn (Informed Enterprises, Missoula MT)


Randy Seltzer (Hello Music, Los Angeles CA)
Saturday, March 5


Event Promotion


Alex Kochan (AEG Live)
Friday, March 18 & Saturday, March 19


Agency Relations


Keith Miller (William Morris Endeavor Entertainment)
Friday, April 15 & Saturday, April 16


Professional Development & Strategy


James Yelich (Agent; Informed Enterprises)

Jeff Skillen (SkillSet Consulting, Nashville TN)
Friday, April 29 & Saturday, April 30
New Media & Technologies

Mike McGinley (SRO Consultants)

Dave Morin (Entrepeneur)

Noah Brier (Naked, New York City NY)

MGMT 403: Principles of Entertainment II (Spring 2011)
a.k.a. Weekend Seminars
Essay Outline
Throughout the semester, you will have the opportunity to interact with experts and professionals of the entertainment industry. Your final project will demonstrate your ability to gather information and analyze it to your benefit. It will also demonstrate your ability to use industry appropriate vocabulary and professional communication skills.
You will choose one weekend seminar to focus your paper on, as well as one guest instructor.

The completed document is due in my office, GBB L35B, by 5:00 PM on Monday, May 9.
It is worth 30% of your overall grade. You will be graded on your writing (spelling, grammar, complete sentences, appropriate use of vocabulary, paragraph sequences, and formatting), the relevance of the information gathered, and the value your analysis provides to your individual situation.
Document Outline:

Cover Page (1 page)

· Title

· Date

· Class information

· Names

Body
· The Seminar

· Which one?

· Why this one?

· What was the seminar about?

· What lesson did you learn from this seminar?

· What did you expect from the seminar before it started? Were your expectations met? How did the class differ from your expectations?

· What were you hoping to get out of the seminar? Were your hopes met? Why or why not?

· The Instructor

· Which one? Provide a brief introduction.

· Why this one? What interested you about this instructor?

· What qualifies the instructor to teach this seminar?

· What information did the instructor provide that benefited the content of the seminar?
· You, the Student

· Considering your plans for the future, did the instructor share any information with you that will be helpful in realizing your goals?
· How could this instructor, as a contact, help you in your future plans?

· Do you agree with the instructor’s choice of career steps and communication methods? Why or why not? What would you do the same? What would you do differently?

