The University of Montana - School of Business Administration

MGMT-MKTG 495: Entertainment Research I (Fall 2010)
Course Syllabus

Instructors:
Mary Ellen Campbell


Dr. Emily Plant



Dr. Carol Bruneau

Office:

GBB L35B



Office Tel.:
Katie Vaughn 406-552-5037
Email:

MaryEllen.Campbell@business.umt.edu
Emily.Plant@business.umt.edu


Carol.Bruneau@business.umt.edu
Office Hours:
Call or email for appointment.
Class Time:
4:00 – 7:00PM:  Thursday
Room:

GBB 205 and TBD


Credits:
3
Please Note:  This syllabus and schedule are tentative and subject to change depending on additional events and other extenuating circumstances.
Course Overview

Welcome to Entertainment Research I. This course is designed to provide you with a better understanding of the processes involved in the conceptualization, development, production and or marketing for businesses, particularly entertainment related properties.

Throughout the course we will maintain an emphasis on conducting research and then applying the related knowledge to real-world, real-time problems faced by business professionals.  This semester one group will research and assist a local artist to develop his/her craft, while another group will learn from and assist a local marketing research and education services firm. It is only when you have experienced applying your knowledge to actual problems that you can readily see your strengths and weaknesses.
You will use research, communication, managerial, accounting, and marketing skills, among others. You will be exposed to the responsibility of meeting deadlines and accomplishing tasks. The goal of the class is to produce realistic, executable and value-added results. The course will demonstrate the importance of active participation in developing products and or services that your clients value. Therefore, your class participation will be as important as the final project.
School of Business Administration Mission Statement

The University of Montana's School of Business Administration is a collegial learning community dedicated to the teaching, exploration, and application of the knowledge and skills necessary to succeed in a competitive marketplace.

ADA Accommodation Statement

Students with any type of documented disability that may interfere with learning in this class may negotiate a reasonable accommodation with the instructors early in the semester.
Academic Integrity

Although you are encouraged to discuss course readings, lectures, etc. with one another, all individual-level assignments should reflect independent work. Neither The University of Montana nor we will tolerate academic dishonesty. Therefore, at minimum, if you cheat on an assignment or exam, you will receive an F in this course. Moreover, plagiarism, defined as quoting or paraphrasing passages from other sources and then placing them in your paper(s) without referencing the original source, also constitutes cheating in this course. Additionally, we strongly encourage you to become familiar with the University’s policy on academic integrity/dishonesty.
Course Requirements and Assignments

1)  Class Attendance (25%). You are required to attend all classes and related meetings unless you receive prior and documented approval from the instructor(s). Your attendance grade will be calculated as a percentage of all class periods possible. However, missing a combination of 4 or more classes or regularly scheduled meetings will result an F for the course.
2)  Assignments (50%). Throughout the semester, you will receive minor to mid-scale assignments that will provide the information and research necessary to complete the final project.
3)  In-class participation (25%). You will be assessed on the quality and professionalism of your contributions to the class.
4)  There is no final in this class.
Schedule of Classes
Week 1: Introductions. Syllabus. Schedule. Goals.
Paramount-IMES Assignment 
 Readings for Focus Groups 


Critiques of Focus Groups

Week 2: 

Paramount-IMES Assignment: 

Synopses for 1st & 2nd readings 

Readings for Focus Groups 
Critiques of Focus Groups
Week 3: 

Paramount-IMES Assignment: 
Synopses for 3rd and 4th readings 

Readings for Focus Groups 

Critiques of Focus Groups
Week 4: 
Paramount-IMES Assignment: 
Synopses for 5th and 6th readings 

Readings for Focus Groups 

Critiques of Focus Groups
Week 5: 
Paramount-IMES Assignment: 
Develop questioning route-script 

Readings for Focus Groups 

Critiques of Focus Groups

Week 6: 
Paramount-IMES Assignment: 
Critiques of Focus Groups

Report writing
Week 7: 
Paramount-IMES Assignment: 
Critiques of Focus Groups

Report writing

Production

Mock groups 
Week 8: 

Paramount-IMES Assignment: 
Critiques of Focus Groups

Report writing

Production - Mock groups

Week 9: 

Paramount-IMES Assignment: 
Critiques of Focus Groups

Report writing

Production-Mock groups
Week 10: 

Paramount-IMES Assignment: 
Critiques of Focus Groups

Report writing

Production-Mock groups
Week 11: 

Paramount-IMES Assignment: 
Critiques of Focus Groups

Report writing

Production-Mock groups

Week 12: 

Paramount-IMES Assignment: 
Critiques of Focus Groups

Report writing

Production-Mock groups

Week 13: 

Paramount-IMES Assignment:
Critiques of Focus Groups

Report writing

Production-Mock groups
Week 14: 

Paramount-IMES Assignment: 
Critiques of Focus Groups

Report writing

Production-Mock groups

Week 15: 

Paramount-IMES Assignment: 
Critiques of Focus Groups

Report writing

Production-Mock groups
