	 MGMT 402 and 403 Course Syllabus

	 Spring 2010
 Entertainment Management I & II: 

Courses: MGMT402 and MGMT403
Professor: Scott Douglas

Title: Entertainment Management I&II
Office: GBB L35B
Time: See  Schedule
Office Hours: By appointment

Room: GBB L09 

Office Tel.: 243-5695

Credits: 3 hours per course
Home Tel.: (406) 626-5460

 

email:  scott.douglas@business.umt.edu 

Course Overview:

Welcome to MGMT 402 AND 403, Entertainment Management I &II. I am Dr. Scott Douglas and prefer to be called Scott. Although I am the instructor of record, these courses will be primarily delivered by noted experts from the entertainment industry.

The purpose of these courses is to provide a basic understanding of the business of entertainment. In doing so, we explore some of the trends, practices and innovations in the entertainment industry. We also give attention to the career opportunities in this area. 

Throughout the courses we will maintain an emphasis on providing practical, applied and value-added insight to the many issues faced by the entertainment industry. In doing so, we will place an emphasis on applying our knowledge to realistic and relevant problems faced by entertainment professionals. It is only when you have experienced applying your knowledge to actual problems that you can readily see your strengths and weaknesses.

ADA Accommodation Statement:

Students with any type of documented disability that may interfere with learning in class may negotiate a reasonable accommodation with the instructor of record early in the semester.

Academic Honesty Statement:

All students must practice academic honesty. Academic misconduct is subject to an academic penalty by the course instructor and/or disciplinary sanction by the University. 

All students need to be familiar with the Student Conduct Code. The Code is available for review online at http://www.umt.edu/SA/VPSA/index.cfm/page/1321 

Course Requirements and Assignments:

Due to the uniqueness of these courses, its real value will be discovered through the following:

1) Presentation and in-class application of materials by noted experts: Given the vast amount of knowledge and experience that will be shared during the class meetings, it is very important that students make concerted efforts to attend class as scheduled. (30% of class grade). 
However, please note that missing any single class of part of a class will automatically reduce your course grade by 1 letter. Thus, if you miss two classes or any part of two classes without specific and written authorization by Scott, then you will receive an F for both courses. 
2) Service learning outside of regularly scheduled class times: Since much emphasis is being placed on the application of the knowledge being shared by the instructors, students will be required to participate in practical, relevant, and real-life situations (e.g., development, marketing and production of live events throughout the semester) that will require them to demonstrate a basic understanding and ability to function effectively within the entertainment industry. (30% of class grade)
3) Event Management Plan: Students are expected to have the ability to integrate the knowledge they acquired during the courses. In light of this expectation, students will be placed into groups that will be responsible for the development of a comprehensive plan for producing a live-event from the venue as the promoter perspective. (25% of class grade)
4) Short-answer essay exam. During the last weekend of class, students will complete a short answer exam pertaining to various issues discussed in class.  (15% of class grade)

Lastly, please note that I do not tolerate late arrivals to the class. We operate like a business, and thus your lateness is costly to all of us, not to mention a demonstration of a lack of respect. Therefore, anyone who exhibits a tendency to be late to class will receive an F for both courses. 
Grading: 

A (94 - 100); A- (90 - 93);  B+ (87 - 89)  B (84 - 86) B- (80-83); F (79 or below) 



